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THOUSANDS ATTENDED

Thank you for being a part of the 2013 Southern Women’s Show in Memphis. The
23" annual show attracted thousands of guests and provided you with the
opportunity to meet, engage, connect and sell to this large qualified audience.
Media coverage generated millions of impressions across the community and
highlighted the show, celebrity guests, special events, and exhibitors.




SCENES FROM THE SHOW




SPECIAL GUESTS

Celebrity appearances attracted media attention and guests! From Sean Lowe of
The Bachelor and Danielle Knox of The Balancing Act on Lifetime Television, to top
chefs, cookbook authors, expert thrift store shoppers and former NFL stars, a superior
line-up of special guests inspired and entertained.

Danielle Knox, Sean Lowe, LaCheryl Cillie. Warren Caterson,
The Balancing Act on The Bachelor Author, Appraiser, Licensed Table for Two — The
Lifetime Television Auctioneer& Avid Crafter Cookbook for Couples



POWERFUL PARTNERSHIPS

Thank you to our sponsors! The Southern Women’s Show partnered with leading
media outlets and outstanding sponsors to extend exposure and generate

maximum engagement. In addition, partners and sponsors created fun and interactive
features within the show.

ANEX: £media

BALANCING  [(SORY GOULD'S

DAY SPA & SALON




MILLIONS OF IMPRESSIONS

The Southern Women’s Show was promoted through an extensive paid and promotional
advertising and marketing campaign to spread the word, attract a qualified audience and
promote your participation. The campaign generated outstanding live coverage and
television, radio, newspaper and magazine exposure throughout the region.

Impressions
Television Advertising 3,388,169
Radio Advertising 1,848,393
Newspaper Advertising 2,901,000
Official Show Program 120,000

Specialty Publications 140,000
Public Relations 434,854
Official Show Website 57,739
E-Newsletters 23,190

Total Impressions 8,913,345



TELEVISION ADVERTISING

The following television partners promoted the show through paid and promotional spots,
interviews, website advertisements, E-Newsletters, Facebook, Twitter, and onsite
promotions resulting in 3,388,169 impressions!
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678 Spots, Ads, Interviews/Coverage, TV Special 2 Spots, Interviews/Coverage
3,062,132 Impressions 116,702 Impressions

WNe-VE= €30

Interviews/Coverage Interviews/Coverage Interviews/Coverage
87,736 Impressions 93,466 Impressions 28,133 Impressions
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RADIO ADVERTISING

The following radio partners promoted the show through paid and promotional spots,
interviews, website advertisements, E-Newsletters, Facebook, Twitter, and onsite
promotions resulting in 1,848,393 impressions!

today's best mix

TODAY'S BEST COUNTRY Continuous Soft Rock  emmmmm___r® "

130 Spots 85 Spots 93 Spots
495,030 Impressions 307,888 Impressions 309,008 Impressions

CLASSIC BITS
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14 Spots 11 Spots 13 Spots 88 Spots
28,261 Impressions 21,256 Impressions 32,850 Impressions 654,100 Impressions




NATIONAL TV EXPOSURE

The Balancing Act is a popular morning TV show about
women, for women, and trusted by women. The
program came to life at this year’'s show with a large
“show within the show” pavilion. The Balancing Act
provided the following added exposure:

< Production of a 30-minute program with show footage
and interviews, scheduled to air a minimum of two .
times to a potential audience reach of 96 million
households

< Promotion on www.thebalancingact.com

<+ E-Newsletters, Facebook, Twitter

See the Southern Women’s Show episode on April
16t and May 7t!




PRINT ADVERTISING

26 advertisements in The Commercial Appeal promoted the show
throughout a three week campaign, generating over 2,901,000
Impressions. In addition, the paper also produced and distributed
the Official Show Program to a potential reach of 120,000 readers [t
on Sunday, March 3. An additional 5,000 copies were overprinted |
for distribution at the show.
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The show was also advertised in At Home Tennessee and Memphis =~ A
Flyer to a potential reach of 140,000 readers. R e o
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RADIO & PRINT TRADE

To generate additional media exposure, local radio stations

Southern
partnered with the show to conduct ticket giveaways, interviews \Nm,“&m9 %w
and on air promotions. In addition, community newspapers and 1|
magazines across the state ran advertisements and listed the  EUEIGERD]
show in their calendar of events to promote the show to e n_
readers and advertisers. Combined, this increased awareness

through fun on air and in paper contests for both listeners and
readers.
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on Friday

Print Trade Value: $2,240

Save §1 Off with this Ad*
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PUBLIC RELATIONS

Press releases, media alerts and personal outreach by our Public Relations firm resulted in
numerous articles about the show that highlighted show sponsors, exhibitors, celebrity
guests and special features. In total, press clippings and articles generated 434,854
iImpressions.
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WEB, FACEBOOK, E-NEWS

Show connected with thousands of fans through website,
Facebook and weekly E-Newsletter campaign!

Shop. Taste.
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Fashion Academy and Gousd's Day Spa
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POSTERS, COUPONS, TICKETS

Hundreds of posters and register cards were displayed at 87 Walgreens locations to
promote the show and discount ticket sales. Money saving coupon and ticket offers
drove attendance. Electronic coupons were available through the show website and
4,000 direct mail coupons were mailed to local residents. In addition, thousands of
complimentary admission tickets were distributed to sponsors, media partners and
exhibitors to help spread the word.
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SCENES FROM THE SHOW




EXHIBITORS

A very special THANK YOU to our outstanding exhibitors.

A Beauty Must

A Kitchen Must

ACE/SABA Weight Loss & Energy!
ADT Security

Advocare

Alabama Mountain Lakes Tourist
Association

Alexander's - Tervis Tumbler
All Natural Dips

American Laser Skincare
Any Name Jewelry
Arkansas Delta Byways

Art by Kelvin Baldwin

At Home Tennessee

The Balancing Act Pavilion
Bath Fitter

Beach Mint

BeautiControl

Belhaven University

Better In Colour

Blind Tiger Creek

Bling and More

Blondie's Dream House

Blue Bell Creameries
CaptionCall

Carriage Crossing

Ceed Fragrances

Chuck Hutton Chevrolet
Cigma - Hair Tools

Cigma - Moonglow

click it hot

The Clock Lady & The Letter Man
CNC Designs, Inc

The Commercial Appeal

Company's Comin'

Country Kettle Fudge

Crocker Photography

Cutco Cutlery

D & R Enterprises LLC

Dagen's Jewelry & Gifts

Dame, I'm Beautiful

Danielle Gunn enterprises

Dawn Flagg Designs, LLC
DeGray Lake Resort State Park
DenTek

Designer Pet Mfg.

DirectBuy of Memphis

Diva Daisies, LLC

Dixie Memorial Pet Gardens
Domino Foods, Inc.

Drops of Joy

Easy Living Products - Boom Box
Easy Living Products - Go! Sticky
Easy Living Products - Power Steam Pro
Eccentric Cat

Eccentric Studios

Eileen & Marie

Electronic Cigarettes

Elite Cosmetics

Emerald Coast CVB, Inc.

En Masse Marketing Corporation
Essencia

Essential Bodywear

European Wax Center
Exquisitely Yours Fashion Jewelry
Faces Plus Tri-Image

Fashion Academy

For Girls Only Parties

Frost Health & Sports Clinic
Gems Boutique and More
German Roasted Nuts

Gl Specialists, PC/BMG
Giuseppe's

Glitz Galore-N-More

Glory Foods

GOLDEN GIRLS

The Golden Touch

Gould's Day Spa & Salon

Grace Adele

Greers Ferry Lake / Little Red River Association
Happy Feet

Home Depot Home Services - Bath Remodeling
Hoot N Holler

Humane Society of Memphis & Shelby County
| Flew the Nest

Idol Fashions

Inez Avon Shop

Innovative Concepts

Instantly Ageless, LLC

Isagenix

It Works! That Crazy Wrap Thing!
JAM Sales - Bravage

Jen's Traveling Boutique

JK Organics

John Casablancas

Juice Plus

JustMyMemphis

King's Hawaiian

Lake Escape Houseboats
Landau Uniforms

Le'Keith Sauces

Lemon - Aid



EXHIBITORS

A very special THANK YOU to our outstanding exhibitors.

Lia Sophia Jewelry

Lifestyle Marketplace, LLC
Lil' Treasures

LindyLou's

The Loretta McNary Show
Louisiana North

Louisville Convention and Visitors Bureau
Lulu's Clothing Company
MagicMrNick.com

Makedas Cookies

Margaret Taylor, Ltd.

Mary Kay Cosmetics
Melissa's Fancy Feet
Memphis Flyer

Memphis Laser Fatloss
Memphis Light, Gas & Water
Memphis Public Library
Memphis Vein Center

Miche of the MidSouth
Mid-South OB-GYN

Milo's Tea Company

Mix It Up

Moonlight Diva Emporium
Mr. Roof Memphis

MTS Beauty

My Stuff

NAG Enterprises

Naturally Yours

NeriumAD

Ogie Fitness

Origami Owl

Orion FCU

Ovarian Cancer Awareness Foundation
Ozark Gateway Tourist Council
Paparazzi By Melissa Wilson
The Parking Spot

Pastamore'

Phoenix Trading

Pink Coconut Boutique

Pinot's Palette

Pizzazzing You

Plaza Beauty School

Plexus

Pockos, T/A Shabby Chic
Pony-O

Prestige Products Direct / Migi Nail Art
Prestige Products Direct / Velvet Eyeliner
Prestige Products Directlnfinity Lamps
Prevention Health Partners, LLC
Qivana

Range USA, Inc.

Re-Bath Custom Services
Reda's T-Shirts

Redneck Brands LLC

Rodan and Fields Dermatologists
Rose Fashion Accessories, Inc.
Rosemark Easy Meals Inc.

S 3S Jewelry

S.R. Gold

Saint Francis Hospital

Salena's Accessory Showcase
Sam's Club

SAS Shoemakers

SERSASIVIES

Satisfied Satellite

Savannah Essentials

Scentsy Wickless Candles
Serenity Design

Silpada Designs

Simply Sassy

Sleep Number

Solemagic

Southwest Tennessee Community College
Spinal Health Care Associates
Springfield Armory

Stilettos on Gridiron

Straight For You

Suzanne's Designs

Table for Two Cookbooks
Texas Approach

Things of Desire

Think Tank Products

Thirty One Gifts

Total Health Chiropractic - Dr. Ken Clenin
Treasure Chest/ABZ Engraving
Tri-Pennant Family of Resorts
Turner Dairy

Twila's Boutique

Urban Ensembles

Usborne Books & More

Velata

Verizon Wireless

Visit Hot Springs

Vitamist Spray Vitamins
Walgreens

Wesley Home Services

West Baton Rouge CVB
Western Union

WHBQ

Window World of Memphis
World lonics

WREG-TV News Channel 3
Xtreme Whitening LLC

Xu Clinic

Zipfizz Healthy Energy Drink Mix



JOIN US IN 2014

The guality of the show depends on the quality of our exhibitors. Thank you for
helping us to create a wonderful event for show guests.

Next year’s show is scheduled for
March 7 - 9, 2014

Mark your calendar now!

For more information:

Elisha Jernigan Natalie Price
Show Manager Assistant Show Manager
800.849.0248 x 112 800.849.0248 x 106

ejernigan@southernshows.com nprice@southernshows.com


http://southernshows.com/wme/?exhibitors=true&show_id=22&exhibitor_inquire=true

