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The Michigan International Women's
Show, known as a premier women’s event
in the greater Detroit area, was widely
embraced by the market.

TOTAL AD CAMPAIGN $430,505
PR IMPRESSIONS 43,900,197
NUMBER OF EXHIBIT SPACES 548
ATTENDANCE 32,000+ women
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The 22nd annual show attracted MOTHERS, DAUGHTERS, GIRLFRIENDS AND CO-WORKERS who
packed the aisles throughout the four day event. Our show surveys indicated that women came to the show
to shop, attend cooking demonstrations and sample food, watch fashion shows and stage presentations,
register for promotions and prizes, get health screenings, meet celebrity guests, and have fun.
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MARRIED SINGLE HAVE CHILDREN  NO CHILDREN
35 - 44 YEARS OLD (16%) 58% a2% 69% 31%
65+ YEARS OLD (15%)
RACE
25 - 34 YEARS OLD (6%) 76% 14% 7% 3%
CAUCASIAN AFRICAN AMERICAN OTHER LATINO
18 - 24 YEARS OLD (4%)

64 YEARS OLD (31%)

21% 1 $50,000 - $74.999

13% | $75,000 - $99,999

WHO DID YOU COME WITH

12% 1 $100,000+
o 000 o) O
i ‘lu”m’ o o DO YOU PLAN TO
REEURN N/ 20187
FAMILY - 48% FRIENDS - 39% ALONE - 10% CO-WORKERS - 3% 7 /_2’
WHAT BROUGHT YOU TO THE SHOW? 7 =
0.0 G g . ' NO - 4%
SHOPPING COOKING DEMOS &  PROMOS, PRIZES & FASHION SHOWS & CELEBRITY &
68% FOOD SAMPLING - 22%  CONTESTS -29%  STAGE PRESENTATIONS - 11%  SPECIAL GUESTS - 14%
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MICHIGAN INTERNATIONAL WOMEN’'S SHOW | AUDIENCE PROFILE




Olympic Gold Medalist Keegan Allen
Laurie Hernandez from Pretty Little Liars

Firefighter Fashion Shows Mother Daughter Look Alike

Throughout the four days, exciting and educational activities were held on three different stages. The
stages featured CELEBRITY guests, innovative COOKING programs, MUSICAL entertainment,

FASHION shows and more — all designed to attract, captivate and entertain the target audience.
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tickets $10 at door, 35 for kids
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A comprehensive marketing and advertising campaign promoted the show for three weeks

through TELEVISION, RADIO, PRINT and numerous DIGITAL PLATFORMS as well as SOCIAL

MEDIA and GRASSROOTS MARKETING initiatives. The show was promoted with signage in 110

Walgreens stores and hundreds of retail locations, increasing sponsor awareness in high traffic

locations, as well as media contesting and promotions. MICHIGAN
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ADVERTISING EXPOSURE SHOW=

w-v-er\m Am



The Michigan International Women’s Show
received comprehensive television
coverage and exposure. In addition to a
two week paid schedule on three network
stations, the show’s extended reach was
enhanced through promotions, contests
and live shots.

NUMBER OF STATIONS 3
NUMBER OF TV SPOTS 135
TOTAL TV CAMPAIGN $48,055

Click here for TV Spot
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http://southernshows.com/downloads/WDE 17 TV 30 sec.mpg

Four radio stations promoted the show to listeners through different formats, including:
ADULT CONTEMPORARY, URBAN, COUNTRY and POP.

Numerous spots were produced to highlight the
show and ran in paid and promotional schedules
across the region. Additional live spots and
endorsements were run on key stations featuring
sponsors and promotions.

NUMBER OF STATIONS 4
NUMBER OF RADIO SPOTS 481
TOTAL RADIO CAMPAIGN $75,900
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http://southernshows.com/downloads/WDE 17 Radio 30 sec.Laurie.mp3
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A digital media campaign was integrated into
the marketing plan to reach women on-the-go
and target a younger demographic (25-40
years) and included advertising through
FACEBOOK, GREATER MEDIA and geo-
targeting ads through THE DETROIT NEWS.
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Ford takes 35% profit dip in 10: Here's why
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The Michigan International Women’s Show was advertised through an extensive print
campaign with the THE DETROIT NEWS and THE DETROIT FREE PRESS as well as

weekly and monthly REGIONAL PUBLICATIONS in order to saturate the market.

SHOW PROGRAM DISTRIBUTION 5,000 NUMBER OF PRINT ADS 32
TOTAL PRINT SCHEDULE $299,000
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NEWSPAPERS & MAGAZINES

MICHIGAN
INTEPAIATIONAL

W/MEN:S
SHOW?

STV (RO / NSO
WAL ALY S



A dedicated Public Relations Firm generated buzz with women in the market through scheduled live TV &
RADIO INTERVIEWS, PRINT EDITORIAL in THE DETROIT NEWS, magazines and numerous ONLINE

CALENDAR LISTINGS. They delivered extensive media coverage through all advertising platforms.
Nov.‘s @ o6 IMPACT 43,900,197 |mpl‘eSS|OnS International Women's Show

at Suburban Collection
Showplace in Novi
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Shere Article CLICK’ON NEWS  SPORTS HEALTH LIFESTYLE MORE
v) (¢ DETROIT Join the conversation

NOVI, Mich. - The Michigan International Women's

International Women's Show

The show included all kinds of booths and activities
centered towards things women generally love,

$+ads 2L 07 17
Posted: 3:50 PM, May 07, 2017 One of the booths contains merchandise from Salena's
e : Accessories, which is owned by Salena Woller. The booth
Updated: 3:51 PM, May 07,2017 features avariety of one-of-a-kind accessories.
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Keegan Allen will be appearing at the Michigan International Women's Show

Friday, April 21,2017
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p - A social media campaign was integrated into the

- v B—— | -

T “"—“""*—“’“‘H_ marketing plan to reach busy women through
FACEBOOK updates, promotions on GROUPON,
TWITTER, and INSTAGRAM. Show Updates through
the Official Show Website and E-NEWSLETTERS
kept fans engaged.

3. Michigan International Women's Show
SHOWS .

Stop by the Spotlight Stage at 3:30pm every day of the Michigan
Internations! Women's Show for Pick Your Purse Bingo hosted by the
hunky Ann Arbor Firefighters with fabulous purses provided by Salena’s
Accessories! |f you don’t win, you can purchase the perfect bag for you
from them in space 1300.

E-NEWSLETTER SUBSCRIBERS 16,640
FACEBOOK FANS 7,737
UNIQUE PAGEVIEWS 127,956
GROUPON REDEMPTIONS 970
INSTAGRAM FOLLOWERS 328
TWITTER FOLLOWERS 155
TOTAL VALUE $1,346,238

S3lena’s Accessories, Sheryl Willlams, Jemniler LaniTand Sothers ke his.  Top Comments ~
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Show sponsors enhanced the success of the Michigan International Women’s Show and created
exciting and interesting features, promotions and activities within the show.

ST ",",f,‘fv-«;‘ L% .'” »"
§ : Y. X
"le“er & SHIPT it .‘
o 4V AR Y] W
"‘i B g
72 R ‘ <

The Detroit News e S

MICHIGAN
INTEPAIATIONAL

WIIMEN:S
SPONSORS SHOW?




It is a privilege to bring the very best in health, beauty, home, fashion and more to the greater Detroit
area. With the help of our sponsors, partners and exhibitors, the 2017 Michigan International Women'’s
Show was a huge success. Plans are underway for next year’s event and response is already strong.

Reserve your space today!

Beth Anderson Alexandra Smith

Executive Show Manager Assistant Show Manager

WE LOOK FORWARD TO WORKING WITH YOU IN 2018
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