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OVERVIEW

The 17th annual Southern Women'’s
Show in Savannah was a huge
success, with a significant increase
in attendance from 2019.

TOTAL AD CAMPAIGN $105,209
PR IMPRESSIONS 11,610,000
NUMBER OF EXHIBIT SPACES 321
ATTENDANCE 15,000+ women
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SCENES FROM THE SHOW
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Each year the Southern Women’s Show brings MOTHERS, DAUGHTERS,
FRIENDS AND CO-WORKERS together to enjoy a festive atmosphere packed
with shopping, culinary demonstrations and food sampling, trendy fashion
shows and celebrity guests.

DEMOGRAPHICS
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WHAT BROUGHT YOU TO THE SHOW? PURCHASE?
YES - 94%
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Val Chmerkovskiy from Rosalynn Daniels Ashleigh Montford
Dancing with the Stars Beef on Georgia’s Mind Mental Health Advocate

Ii‘

Fashion Shows Cooking Demonstrations

The 2020 show featured three stages showcasing innovative COOKING programs,
SPECIAL guests, FASHION shows and more — all designed to attract, captivate and

entertain the target audience.
SOUTHERN

W/MEN:S
FEATURES & PROMOTIONS SHOW:
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GET $2 OFF ADMISSION 322
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SHOW:=

WATCH RUNWAY LEARN NEW

Do L AT TRAELIRN peiheReien il e FASHION SHOWS BEAUTY TIPS
feb. 28 - march1 friday, february 28 -
savannah convention center sunday, march
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: CULINARY DEMOS
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february 28-march SHOP. SAVOR,

tickets $11 at door, $5 for kids
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An extensive advertising campaign saturated the market for three weeks through
TELEVISION, RADIO, PRINT and numerous DIGITAL PLATFORMS, as well as SOCIAL
MEDIA and GRASSROOTS MARKETING initiatives. The show was promoted with signage
in hundreds of retail locations, increasing sponsor awareness in high traffic locations.

SOUTHERN

W/MEN:S
ADVERTISING EXPOSURE SHOW:
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The Southern Women’s Show
received comprehensive television
coverage and exposure. In addition
to a three week paid schedule on
network television and cable, the
show’s extended reach was
enhanced through promotions,
contests and live shots.

NUMBER OF TV SPOTS 165
TOTAL TV CAMPAIGN $49,506

wIZs wracy wrech

wieC/

Click Here for TV Spot

WIoCH WsAV3n

Live. Local. Now.

On Your Side

TELEVISION ADVERTISING
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http://southernshows.com/downloads/SWS%20Savannah%202020%2030%20Sec%20TV%20Ad%20with%20WTOC.mp4
http://southernshows.com/downloads/SWS%20Savannah%202020%2030%20Sec%20TV%20Ad%20with%20WTOC.mp4

Numerous radio spots ran on popular
stations highlighting the show across
the region. Additional promotional
schedules, daily remote broadcasts
from the Show, live spots and
endorsements were added, featuring
sponsors and promotions.

NUMBER OF RADIO SPOTS 321
TOTAL RADIO CAMPAIGN $38,648

@DiHeartVEDIA



http://southernshows.com/downloads/Radio%20SWS%20Savannah%202020%2030%20sec%20WTOC%20IHeart.mp3

SOUTrHERN
THE ULTIMATE
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SEE VAL

from dancing with the stars
on saturday

ENJOY CULINARY
DEMOS & TASTINGS

WEEKEND Wﬂ“—NGS savannahconventmn center PR

SHOVV=T RUNWAY FASHION SHOWS P72, 7 Lo
A dlgltal media campaign was integrated into the marketlng plan to reach busy women
including advertising on FACEBOOK and media partner websites.

IMPRESSIONS 1,273,336
TOTAL DIGITAL ADVERTISING $6,008 SOTTHERN

W/)MEN?S




SHOP. SAVOR. SHARE THE FUN. # {taiien snoe
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Health Improvement Tour

PUBLICATIONS & MAGAZINES SHO

The Southern Women’s Show was
advertised through an extensive print
campaign with the SAVANNAH
MORNING NEWS as well as weekly and
monthly REGIONAL PUBLICATIONS.

SHOW PROGRAM DISTRIBUTION 2,500
NUMBER OF PRINT ADS 23
TOTAL PRINT SCHEDULE $11,055

SOUTHERN
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A dedicated local Public Relations Firm generated buzz with women in the community
through scheduled live TV & RADIO INTERVIEWS, PRINT EDITORIAL in the Savannah
Morning News, magazines and numerous ONLINE CALENDAR LISTINGS. Extensive media
coverage was secured for the show through all advertising platforms.

. Dancing with the Stars’ Val to meet
IMPACT 11,610,000 Impressions  fansat Southern Women’s Show

= WTOCH owc News CORONAVIRUS WEATHER SPORTS COMMUNITY MORNI

Plan for fashion, food, and fun at Southern Women’s
Show
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A social media campaign was integrated into the marketing plan to reach
women through FACEBOOK and INSTAGRAM. Show Updates through the
Official Show Website and EMAIL kept fans engaged.

. Southern Women's Show Savannah

SR
% Published by Alexandra Smith [7] - March 3 st 8:01 PM - @

Coming out of a LONG nap to say THANK ¥ 0OU! We hope yvou enjoyed
yourselves. None of this would be possible without Chevrolet, WTOC-TV,
Georgia Lottery Corporation, Beef On Georgia's Mind, Southern Biscuit, Ketel
One Botanical, Baileys, Tangueray US, Peanut Butter Lovers, Cigna, 97.3
KISSFM Savannah, 8.7 The River, Savannah’s Gospel 1230 WSO0K, Love
101.1, the amazing exhibitors, and of course, the Show guests!

Save the date for next year, March 26-28, 2021. We can't wait to see you
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EMAIL SUBSCRIBERS 10,419

FACEBOOK FANS 8,871

UNIQUE PAGEVIEWS 44,664 T
Reeoe ©
INSTAGRAM FOLLOWERS 7,459 .8, @

TOTAL VALUE $1,812,906 ST
wf‘“o\A_Ncs
SOCIAL MEDIA & EMAIL SHOW‘
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Show sponsors enhanced the success of the Southern Women’s Show by creating
exciting and interesting features, promotions and activities within the show.

i Southern el One
= LI tel One
CHEVROLET Biscuit. eB_OeTAgCAg Zi/@g’gmg
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. Sabannah Mnmng Netvg

Southern Peanut Growers
Southeastern Peanuts: The Flavor Standard.

Live. Local. Now.

SPONSORS SHOW‘

SHOPPING £ FOOD / FASHION S HEALTH
BEALTY / TRANEL /7 FUMN

savannahnow.c




What an impressive show! Highlighting the very best in fashion, health, beauty, home
and more, the 2020 SOUTHERN WOMEN’S SHOW was a huge success. Planning for
2021 has begun, and interest is strong. Reserve your space today!

Katie Cronin Taylor Peavey
Show Manager Assistant Show Manager

WIMEN:S MARCH 26-28
SHOW: at the savannah

....? (L B convention center
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